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THE INFLUENCE OF BRAND IMAGE, PRODUCT QUALITY, AND 
PROMOTION OF THE INTENTION TO REPURCHASE NIKE SPORTS 
SHOES IN SURABAYA 
BOBBY YUDISTHIRA 
NIM: 2014210417 
 
Email: 2014210417@students.perbanas.ac.id 
 
ABSTRACT  
 This study measures the influence of brand image, product quality, and 
promotion of nike sports shoes. Various sports industries are now starting to pay 
attention to and understand consumer behavior. People today are starting to think 
selectively and smartly to choose products, they only need the benefits and 
benefits they want from a product. In this case a good opportunity for producers of 
sports equipment to develop their products. Companies must fulfill the 
requirements in order to be able to compete and succeed in winning the 
competition. These conditions are related to trying to achieve the goal of creating 
and maintaining consumers or customers. This will affect the purchase of a 
product. After a review of the literature and hypothesis, data collected through 
questionnaire method against 100 respondents sports shoes nike users and 
areasthat will be examined are in the city of Surabaya, which already uses sports 
shoes nike have at least used or purchased Nike sports shoes once.. Analysis tool 
used is the Structural Equation Modeling (SEM). Then the hypothesis raised in 
this research are as follows: 1) the influence of brand image on the intention to 
repurchase nike sports shoes in Surabaya, 2) the influence of product quality on 
the intention to repurchase nike sports shoes in Surabaya, 3) the influence of 
promotion on the intention to repurchase nike sports shoes in Surabaya. 
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ABSTRAK 
Penelitian ini mengukur pengaruh citra merek, kualitas produk, dan promosi 
sepatu olahraga Nike. Berbagai industri olahraga kini mulai memperhatikan dan 
memahami perilaku konsumen. Orang-orang saat ini mulai berpikir secara selektif 
dan cerdas untuk memilih produk, mereka hanya membutuhkan manfaat yang 
mereka inginkan dari suatu produk. Dalam hal ini peluang bagus bagi produsen 
peralatan olahraga untuk mengembangkan produknya. Perusahaan harus 
memenuhi persyaratan agar dapat bersaing dan berhasil memenangkan  
persaingan. Kondisi ini terkait dengan upaya untuk mencapai tujuan menciptakan 
dan mempertahankan konsumen atau pelanggan.. Ini akan mempengaruhi 
pembelian suatu produk. Setelah tinjauan literatur hipotesis, data yang 
dikumpulkan melalui metode kuisoner terhadap 100 responden pengguna sepatu 
olahraga Nike setidaknya sudah menggunakan atau membeli sebnayak 1 kali. Alat 
analisis yang digunakan adalah structural equation modeling (SEM). Maka 
hipotesisi yang diajukan dalam penelitian ini adalah sebagai berikut: 1) pengaruh 
citra merek terhadap niat beli ulang sepatu olahraga Nike di Surabaya, 2) 
pengaruh kualitas produk terhadap niat beli ulang sepatu olahraga Nike di 
Surabaya, 3) pengaruh promosi terhadap niat beli ulang sepatu olahraga Nike di 
Surabaya. 
Kata kunci: Citra merek, Kualitas produk, Promosi, Niat beli ulang 
